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A Study on Activation of service in utilizing pathways of suicide survivors

- Focusing on the Focus Group Interviews -
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Abstract

m Purpose : This study reviewed detailed plans for activating the service in utilizing pathways for suicide survivor, and found
a specific direction for activating service in utilizing pathways for Suicide Survivor

m Method : This study was based on the focus group interviews conducted for 4 hours from 14:00 to 18:00 on the 10th day
of November, 2015, The participants included 6 suicide Survivor and 6 employees from Seoul Suicide Prevention Center for
conducfing, observing, and recording the interviews. For this semi—struciured interviews, the interviewer firstly gave basic
prepared interview questions, and then gave some additional questions depending on the situation.

m Result : Most of the suicide survivor who participated in this focus group interviews seemed not fo recognize the services
offered directly by Seoul Suicide Prevention Center. Mostly, they obtained the information from internet, and used
media(news, movies, documentaries), consultations, books, lectures, religious services, travels, and exercises for healing
and overcoming their psychological and emotional pains. For increasing accessibility fo the services, it is necessary to use
press reports, intemet advertisement, smartphone applications, and radio advertisement, and to put promotional materials
such as posters in various places including community centers and mortuaries where the suicide survivor can easily reach,
service in utilizing pathways will be positively influenced by operating 24—hour cafes for the suicide survivorextremely
suffered from psychological and emotional pains.

= Conclusion : Researchers should study about how the services are infroduced to the suicide survivorand systematically
establish social marketing strategies based on the studies for activating service in utilizing pathways for suicide Survivor.
Also, customers enthusiastically participate in decision—making processes for developing various methods which are based
on the demands of the suicide survivor and lead the suicide survivor to access to the services.
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